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Introduction

Everyone has a dream. Each of us has a vision, goal, or 
ideal for the future. But what is a dream (figuratively 
speaking, of course)? The best definition of a dream I 
have come up with thus far is that it is a presumed state 
of happiness. A dream is something you hope to achieve. 
However, too often we are afraid to admit our dream 
or vision because we are mistaken in thinking we need 
to have these big, Disney dreams. The truth is, a dream 
can be anything, big or small, and we can have multiple 
dreams for ourselves. A dream motivates you to get out 
of bed in the morning and influences the decisions you 
make. Yet often we are afraid of being judged that our 
dream is “too small” or “not good enough.” In this way 
we wander through life thinking we don’t have a dream, 
or we deny that we do. If you are one of those people, 
then I want to say this to you right now: You do have a 
dream. And that dream is valid and worth pursuing.

This book’s intention is to make you successful in this 
pursuit. I want to give you the tools and understanding 
to ensure you will be able to withstand the hits that will 
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inevitably occur on the way to achieving your dreams. 
I have witnessed and personally experienced being 
knocked down, deflated, and completely demoralized 
when my vision didn’t work out the way I had planned. 
When this happens, we are conditioned to retreat back 
to a place in our life that is safe and comfortable. We 
develop this mentality of, “Why should I pursue that 
again after the last terrible experience?” This thinking 
too easily consumes us and renders us weak, numb, and 
trapped by the confines of what we think we know and 
what we think we can do. But guess what? Everything 
you believe you know has been told to you by someone 
else who heard it from someone else, and so on. There is 
an author of every action, because there is an author of 
every belief. Someone has made a decision somewhere 
that affects the experience we have, and when we don’t 
stop to question the author of our beliefs that lead to 
our actions, we fall into a perpetuating cycle of assump-
tion and complacency. I believe, though, that deep down 
everyone wants to leave that place, as comfortable as it 
may feel. 

My solution to break this cycle is simple: story. I believe 
that only when you fully develop your own unique story 
will you be empowered to think critically and indepen-
dently in a way that will give you the freedom to achieve 
your dreams, whatever they may be. Together, we will 
achieve Victory (yes, with a capital V).
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The rest of this book will address the simple guidelines 
to follow and steps to take in order to be victorious and 
eliminate the possibility of failure. I want to share with 
you how to rally your defenses and never get caught off-
guard, no matter how many right hooks or uppercuts 
come your way.
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The Time to  

be Free is Now

Sto•ry – n. 
1 truth

Up until now, you have never had real control over your life. 
Don’t get me wrong, you have made decisions that have led 
to outcomes, but you only navigated inside the confines of 
a presumed state of mind. Without questioning why you 
believe what you believe and who was the original author of 
what you believe, you’ve operated under false pretenses that 
you are “free.” But in reality, you are not. Without asking the 
fundamental questions that make up your story, you are like 
a person who jumps into a river and has no control to navi-
gate against the current. You simply get swept downstream 
under the power of a preconditioned force. Even when you 
use your energy to stay afloat, you are operating under a 
power you didn’t choose for yourself. This is exactly how 
most people live their lives. Don’t let yourself get swept up 
in the current without first knowing why you want to jump 
in and where you want to go. 
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The only way to free yourself from your present state and 
become empowered to make decisions that will result in 
fulfilling your dream is when you develop your story. It’s 
time to stop assuming you are the author of everything 
you believe and start asking the right questions, so you’ll 
know you are. Until you question your current state 
of being and how you got where you are, you will not 
achieve your dream. The good news is everyone starts 
out in the same boat, and there is hope to control your 
own life. It begins with figuring out why you believe what 
you believe. Figuring that out will enable you to take 
control of your own life and truly be free—free to make 
informed decisions, free to choose what to believe, and 
free to know why. All this leads to freedom from assump-
tion, your current state of being. 

In this book I’m going to teach you how to develop your 
story, define your audience, and then distribute your 
story to your audience in order to achieve your dream. 
It’s never too late to start, so let the journey begin.

First Step: Write It Down

“You shall know the truth, and the truth shall make you 
free.” This saying is not just a metaphor; I have experi-
enced it firsthand. What is truth, one may ask. Truth in 
the context of this book is your story. The only way to 
discover your own personal story is to honestly answer 
through self reflection the five questions: Who, What, 
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When, Where, and Why. These are the five questions 
that make a story. The truth, the answer to each of these 
questions, already exists, but you need to ask them for 
yourself to discover the answers. Truth and story are syn-
onyms. Discover truth through story, and discover story 
through truth. 

Developing your story is important because when you dis-
cover what you believe, which is the answer to your why, 
then you’ll have a passion that will help you sustain the 
hits when (not if) they come. By discovering your who, 
what, when, and where, you’ll be able to avoid the hits. 
Together, these answers make up your story. Together, 
they will make you unbreakable.

Getting hit with obstacles shouldn’t derail us. In fact, it 
shouldn’t even surprise us. Obstacles are meant to be 
overcome. That’s what an obstacle is. If you know your 
unique story and believe in your why, then nothing can 
stop you from achieving your dreams. Developing your 
story to avoid the hits is crucial. 

In this quote from one of my favorite movies, Rocky 
Balboa, Rocky does a great job explaining the reality of 
this:

Let me tell you something you already know. The world 
ain’t all sunshine and rainbows. It’s a very mean and 
nasty place, and I don’t care how tough you are, it will 
beat you to your knees and keep you there permanently if 
you let it. You, me, or nobody is gonna hit as hard as life. 
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But it ain’t about how hard you hit; it’s about how hard 
you can get hit and keep moving forward. How much you 
can take and keep moving forward. That’s how winning 
is done!

So how do you begin developing your story? First, write 
out the five questions that make a story: who, what, 
when, where, and why. Fully answer each of these ques-
tions to make sure you know your complete story. Grab 
a pen and paper, spend some time thinking about the 
answers, and start writing. Think hard about each ques-
tion, and don’t take the first answer that comes to mind. 
Keep asking the questions until you strip back all the 
voices from others and self-talk and are left with just the 
unvarnished truth. When you do this, I’m guessing you’ll 
easily state who you are, when you started, and where 
you’re headed. Answering the what may be trickier, but 
the question that will likely present the biggest challenge 
for you is the why. 

Here is my advice: your why should be more than a 
motive. It is your belief statement, why you do what you 
do. Why thinking goes well beyond your current circum-
stances and sits akin to your dream, your vision. It’s the 
reason you wake up every morning and do what you love 
to do. It is what makes you uniquely different from every-
one else. Here is a formula I created that will help you 
develop your why statement: 
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Only when x can y, which z.

The variable y is your desired outcome. The variable z is 
the answer to how your audience will benefit. The vari-
able x is the answer to your why, which everything you 
do is funneled through. For instance, I believe only when 
you develop your authentic story (x) can you be free to 
fulfill your dream (y), which inspires others to do the 
same (z). My why is freeing people through story. 

When answering why, if you stated, “to make money,” 
you’re not alone. Money is the most common answer I 
hear, but the fact is that this is simply not true. Making 
money is a byproduct of what you do. For most people, if 
they got paid an exuberant amount of money to do what 
they do for a living, they would continue to work just 
as hard, because their passion is not fueled by money. 
You could be doing a number of different jobs or careers 
that could bring you more money, but if you like your 
job, you’re not doing it for the money. If you are unhappy 
with your current career choice, it’s time to develop your 
story and take the steps toward experiencing freedom.

You will know your true why when you discover what 
makes you passionate about what you do and why others 
should care. Finding out your why is just as much about 
figuring out who you are as it is about who you are not. 
When you are able to answer your why, you’ll notice that 
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you will begin to attract the right kind of people around 
you, both personally and professionally. With the right 
kind of people surrounding you, you’ll have others to lean 
on during the hard times, which will help motivate you to 
continue on the journey toward achieving your dream.

Everyone has a plan until they get punched in the face. 
But those who have a fully developed story and get hit will 
continue on the path to achieving their dream because 
they have clearly figured out why they are doing what 
they’re doing. They will keep their eyes on the end goal 
and accept the means along the way. No one is perfect, 
but if you’re willing to accept and overcome the mistakes 
you will surely make on the journey to achieving your 
vision, then you can prepare yourself for anything. Don’t 
be afraid of getting hit. 

Inspired People, Inspire People

The only thing that sets you apart in life is your story, and 
until you know your story, you’ll never be free to pursue 
your vision with clarity and passion. I look around and 
see a world of people lacking clarity and a reason for 
action. But that can change, and the time for change is 
now. It’s not that people don’t have passion; it’s just that 
we have never been properly taught how to find it, fuel it, 
or act on it. 

I like to look to history for examples of amazing men and 
women who have made tremendous change in the world 
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around them. As my dad always told me growing up, 
“Inspired people inspire people.” If history has shown us 
anything, it is this: when inspired people share their pas-
sion with others, people follow and lives are changed for-
ever. The pages of human history are filled with men and 
women who inspired and led people to strive for some-
thing greater, whether it was in business, politics, or reli-
gion. A well-developed story is inspiring—it is the best 
reason you can give to get someone to join you in your 
cause. Story is the purest form of one’s truth, making it 
irrefutable and worthy of pursuing.

Social media aficionado and brand storyteller Jon 
Thomas wrote in his article “7 Reasons Storytelling is 
Important,” 

Stories produce experiences, and experiences leave last-
ing impressions. They go far deeper than facts, figures, or 
features. And by creating a story-based experience, you 
cause your audiences to walk away with an impression of 
your brand that doesn’t rest on the precarious edges of 
their minds but sits deep in their hearts. 

As Thomas says, connecting with the heart is the whole 
point of story. Whether you are inspired and fueled by 
passion from discovering your story or your audience is 
inspired when they hear your story, connecting with the 
heart and mind is of the utmost importance when con-
veying a message. 

History has given us plenty of heroic examples of people 



12 EVERYONE HAS A PLAN

who inspire us because they shared their story. One of 
my personal favorites is Daniel “Rudy” Ruettiger, who 
was told he was too small to play football, but through his 
sheer determination and passion, he realized his dream 
of playing football for Notre Dame. Standing only 5’8” 
and weighing 185 pounds, Rudy’s heart yearned to play 
football for the Fighting Irish. He believed that the pas-
sion inside someone and not their size should determine 
their future. 

Usually the stories that inspire us, like Rudy’s, revolve 
around the underdog—people who dared to challenge 
the status quo and in turn changed the world around 
them. Anyone who faces adversity becomes an underdog. 
If you have a dream, then guess what, you’re already an 
underdog because all the odds are stacked against you. 
But that means you’ve got something to prove. It means 
that you can change the status quo if you believe the way 
things are isn’t how they should stay.

Another great example of someone who knew his story 
and shared it with others to bring about the change 
he sought was the character William Wallace from the 
movie Braveheart. In the film, the majority of Scottish 
people despised British tyranny, but only one man was 
able to inspire them to finally, once and for all, be rid 
of the tyranny that kept them from being free. William 
Wallace was that man, and as he stated, “Every man 
dies. Not every man really lives.” He believed that all 
people are born free and should live free to choose for 
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themselves the life they want to live, in harmony with 
their neighbor. His intense belief that all men should live 
free combined with his ability to articulate that to others 
was what united the Scottish people to fight with passion 
and achieve their dream of a free Scotland. 

William Wallace was not the first who wanted to over-
throw the British. Before Wallace took up the fight, there 
had been many men and women who died trying to 
defeat the British, but their efforts failed because, unlike 
Wallace, they were fighting for things they didn’t believe 
in, such as more land or money for the nobles. Wallace 
came in with a truly defined purpose that united the 
people in a way they had never been before. By leading 
with his why, he gripped the hearts of the people and 
shared what he believed passionately, fervently, and 
articulately. He inspired a united uprising that led to a 
free Scotland. 

Second Step: Be Authentic 

If you want people to listen to your story and be inspired 
by it, then you must ask yourself: Are my actions align-
ing with my words? If you have spent the time develop-
ing your story and are now sharing it with others, then 
it should represent your authentic story and not a story 
you wish was yours. The first step to freedom is honest 
answers to the five W’s. Be careful you don’t answer 
with what you think the right answer should be; answer 
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exactly what is in your current state. Do this and you’ll 
achieve the results you’re looking for.

As the old saying goes, “If it walks like a duck and it talks 
like a duck, it must be a duck.” Authentic messaging will 
bring about authentic results. Sometimes people or busi-
nesses share a story, and you can tell in your gut the story 
is inauthentic. This isn’t necessarily done on purpose, 
but it does keep that person or business from being free. 
Proactively ensure that wherever someone engages with 
your story, it matches exactly who you are. Perception 
leads to expectation. How you present yourself is what 
makes your first impression.

Take our politicians today as an example of this. How 
many times have we heard the right thing come out 
of new politicians’ mouths, so they seem great on first 
impression, only to find their promises never get ful-
filled? Or how many times have you gone into a new res-
taurant that had great advertisements, but when you sat 
down, the service was horrible or the food was bad? This 
happens time and time again. People don’t like an inau-
thentic message. If you don’t deliver on your promises, 
they will feel they’ve been tricked and will tune out. 

Always tell the truth, no matter what, to ensure that when 
people engage with your message and engage with you, 
both their expectations and their experience are aligned. 
As a business owner, I get a lot of résumés sent to me 
from people looking for employment. After looking over 
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their résumé (essentially their story) and then meeting 
them in person, I find either their résumé does or does 
not align with reality. In both instances the résumé cre-
ates a first impression. However, in the first instance, they 
establish trust because I find their message is authentic 
after meeting them in person. But in the second, the two 
don’t align, and I do not give them a second interview. 

Practice! Practice! Practice!

You can get the results you desire by conveying an authen-
tic story. To avoid missing expectations that you set from 
your story, know and articulate your message over and 
over again. Make sure to practice sharing your story con-
sistently and with passion. We are conditioned to always 
answer with our what, because we’re trained to ask what 
people do when we first meet them, even though we really 
just want to know if we like the person we’re meeting. 
Instead of answering with what you do, tell them what 
you believe. Tell them your story. Then next time you’re 
asked what you do, you can reply without hesitation and 
reap the benefits of your five W’s that much sooner. 

If you have developed your story correctly and answered 
with your why, then they will remember you, even if they 
don’t remember exactly what you do. It will be tough at 
first to share your story instead of answering with what 
you do, but in time and with practice, it will become 
second nature. Since people connect with the why, your 
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story is the most important thing you can tell someone. 
As Jon Thomas wrote, your cause will “sit deep in their 
hearts.”

It takes practice and hard work to think your story 
through, but the fruit of the labor is worth the effort. 
This book was written for the individual as well as the 
business audience, because to me they are one and the 
same. Being successful is about people, about building 
lasting and deep relationships. I want everyone reading 
this book to experience the freedom that comes with a 
well-developed story. While you may not be able to avoid 
every hit, you will be able to get back up faster, stronger, 
and ready to fight, so that in the end you can exclaim with 
pride, “Victory!”

Lessons from the Ring

Before starting 4th Avenue Media, I was a TV reporter. 
As much fun as I had telling different stories each day, 
at first it wasn’t easy doing it on live TV. Looking natural 
on camera takes a lot of practice. You’re speaking at an 
inanimate object that gives you no feedback. Looking 
natural while telling a story is more than just art; it’s 
hard work. Each day I got into the newsroom before 
my shift. I would watch and listen to myself report the 
news from the night before to observe my mannerisms 
and vocal inflections. I was looking for ways I could 
improve on how I delivered the stories I reported on. 
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After watching and listening to myself, I’d make the 
change that day. 

For instance, when I first started I didn’t know what to do 
with my hands when I was reporting. This is a common 
issue people face when they’re in front of the camera. 
The overdone and unnatural tendency is to put the index 
finger and thumb of each hand together, making a sort of 
triangle, and that is exactly what I did my first few days. 
But I realized I never see people talking to each other with 
their hands like that off camera. Doing it was unnatural 
and inauthentic. So I corrected where my hands went, 
and the outcome was a more pleasant delivery of the 
story.

Once I was aware of how I delivered the stories, I prac-
ticed every day at getting better on my delivery. I got 
better, and so did my career. I encourage you to do the 
same thing with your story. Write out your story, and say 
it out loud over and over again. And I would even go as 
far as watching yourself in the mirror while delivering 
your story, until it flows out of you naturally and with 
passion. 
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Need Help?

I thank you for reading this book. If I could only do one 
thing in life, it would be to free every reader by help-
ing them develop their story. Hopefully, you have ben-
efited from reading Everyone Has a Plan Until They 
Get Punched in the Face, and the results will help you 
thrive in life and business. As you can tell, I am passion-
ate about helping people and businesses develop their 
unique story. And the truth is, it can be difficult doing it 
alone. If you would like help in your story development 
or how to apply it to your marketing, I would be more 
than happy to work with you. 

I also speak at seminars, conferences, and business 
association meetings. If you would like to book me 
to speak to your organization or conference email 
book@4thavenuemedia.com. For more information 
about my company go to www.4thavenuemedia.com or 
email info@4thavenuemedia.com.
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